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Marking its 15th year in 2009, Design
Indaba is currently known as one of the
world’s premier design events. While the
look of the event is impressive enough, what
is truly astounding is the quality and quantity
of creators invited from around the world
every year. This year was no exception with
luminaries such as Ferran Adria, the general
head chef at Spain’s EI Bulli, which is

famed as the world's hardest restaurant to
‘ get a reservation, as well as fellow Spaniard
Y Javier Mariscal, who is known worldwide for
creating the mascot of the Barcelona
the
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Design conferences are currently a hot topic on the international scene. What
actually comprises them however is quite a departure from the standard
image. With top creators from around the world assembled together giving
presentations one after the other for three days from sunrise to sunset, the
feeling is more akin to a live festival than a conference, making for a setting
that lets guests discover that creativity is the best entertainment.

Just like with the Design Indaba conference held in Cape Town, South Africa
in February of this year this issue we present a report on KLDW, which was
held in Kuala Lumpur, Malaysia in March.
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designers Marcel Wanders and Frank
Tiepkema. Issey Miyake creative director
Dai Fujiwara and Maywa Denki’s Nobumichi
Tosa also came to deliver speeches from
Japan, so there was a great variety of fields
and attendee countries to be found.

Without further ado here’s my report on all
the attractions of Design Indaba.

The first thing that shocked me about the
Design Indaba was the number of people
lined up at the reception desk even at the
early hour of 7 o’clock in the morning.
Passing through the entrance, | found that
the event hall was already filled by over
2,000 guests and a gigantic screen.

The announcement at 9 am proclaiming the
opening of the event was greeted with
massive cheering that resounded throughout
the hall. It was an effect so much like the
energy before a concert begins that even
Dai Fujiwara, who was sitting next to me,
whispered, “So this is what it’s like...”

The first speakers, American graphic design
team Adams Morioka, was called to the
podium, and things kicked off with a round of
applause.

The audience was engaged by the witty
banter of this incredible duo as if they were
watching a routine by a comedic team.
Their works appeared one after the other on
the screen accompanied by Adams
Morioka's explanations of their concepts.
Between the laughter and taking in their
creations, the 40 minutes of their speech
seemed to pass in an instant. This was
followed by a procession of presentations by
leading figures in a plethora of fields. These

without a single moment of boredom despite
my having watched everything in one sitting
from 9 in the morning until 6 in the evening.
| felt the kind of satisfaction and good
tiredness you get from watching ten great
live performances or movies in one day.
While I'm sure that some out there not so
proficient in English might say they would
have a hard time following along with an
interpreter, but this isn’t the case at all.

It's easier if you just imagine the creator’s
presentations as something like music or
visuals that go beyond words. Still, there
definitely were many places where | was
unable to catch the gist of some subtle
expressions or punch lines, but this only
served to make the whole experience that
much more fascinating. The presenters had
a communicative ability that truly overcame
the language barrier, and it was this that
allowed me to affirm that this was indeed
entertainment. Making creativity more
difficult than it needs to be means that
certain things are going to be missed. Rather
than taking design too seriously we should
think of it as another spice for making the
time we live enjoyable like music or movies.
It is with this basis that creators insert their
own messages to convey through their
artwork.

Overall the enthusiastic African audience
and the devoted staff helped make Design
Indaba a three-day adventure that proved
that design conferences really are the best

entertainment.
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Graphic designer Marian Bantjes was one of
the most watched speakers out of all those
that attended the Design Indaba conference.
Canada-born Bantjes’ graphic art is currently
a hot topic in America where it is known for its
use in department store Saks Fifth Avenue’s
typographics which cover the show window
and entire store. Let's take a look at some of
the details of her graphic design.
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Things | have learned in my life so far
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1 Designers Forum

27th of March - 04th of April 2009

/ conference / forum / master class / exhibition

/ installation / art market / awards / party

www kldesignweek.com
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<UALA LUVPUR
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2009 marks the birth of “Kuala Lumpur
Design Week” (KLDW), Malaysia'’s first
international design event. The event took
place over nine days from March 27th to April
4th at several locations around the city with
a guest exhibition at the Malaysia National
Gallery and design conference at the KLCC
Convention Center.
Despite this being the first time for the design
conference the stellar list of 28 guest
speakers from around the world like David
Carson, Kuntzel and Deygas, Stefan
Sagmeister and others from mainly Asia drew
a lot of attention. Shun Kawakami, Hexa

ect, STUDIO 4°C, and Aya Kato also

pated from Japan with exhibitions and

presentations. Having started through the
sponsorship of the government, there is a lot
excitement over the prospect that KLDW
might in the near future even grow to become

a national event in Malaysia

There is a common feature that all the nations

the globe that have experienced

able growth share. In on to a rush
to construct modern buildings and stunning
traffic congestion, they all have a heightened
consciousness of participation in fashion and
design. Cities like Shanghai, San Paulo, Cape
Town, and Kuala Lumpur have an interest in
soft business industries that we cannot
imagine, allowing for us to see enthusiastic
scenes all across the planet. This passion
gives me the feeling that the day isn't far
when we see them surpassing those places
normally referred to as leading nations or
design. The tropical city of Kuala Lumpur’s
fervor for design has caught aflame. Another
city that | have to keep my eyes on has been

added to my notebook.
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