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DESIGN INDABA 2010

The world-class design event Design Indaba was held in late February at a convention center located in Cape Town, South Africa. While
the enormity of its scale and the large numbers of presenters and attendees was in keeping with the numbers we have reported here in
the past, this year stood out in particular for the massive vortex of energy and enthusiasm that surrounded it, perhaps in part due to the
fact that South Africa will soon play host to the World Cup.

Design Indaba is an international gathering of top creators from a broad spectrum of fields and a horde of press from all sorts of media.
Though recent years have seen more and more design events stepping onto the scene, Design Indaba still rises above the pack in terms of
quality and popularity, and remains firmly established in its position as a global hub of creativity. Born as a two-day conference featuring
nine speakers on the occasion of South Africa’s political reforms in 1995, one can only imagine what sort transitions it has gone through
on its 15-year path to international recognition. In addition to our annual event report, this year we also present a brief history of Design
Indaba, as well as a short interview with founder Ravi Naidoo.
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On the last day of the conference and the following
day, the Design Indaba Expo 2010 was held on a
different floor of the convention center. The expan-
sive event hall was packed with booths of all sizes
and had a bustling, festival-like atmosphere. The
booths displayed and sold South African products
and artwork running the gamut of handmade items
rich in craftsmanship to those with polished design
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features, giving guests could enjoy themselves in
any way they wanted. Meanwhile, special stage was
erected to present fashion shows and short films by
up-and-coming designers. It was an exposition that
truly gave a sense of South Africa’s broad range of
creative power along with the fresh and substantial
endeavors that will bear it into the future.
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Following in the tradition of the previous year, the
2010 Design Indaba Conference invited over 30
different creators from a broad range of fields like
graphic design, architecture, film, interior design,
product design, and interactive art to participate as
guest speakers. Their origins were just as diverse,
with creators hailing from South Africa, US, and
Europe, as well as Japan, Shanghai, India, Brazil,
and Chile in attendance. Perhaps owing to back-
ground issues like global warming and the interna-
tional recession, a conspicuous amount lectures
covered topics such as logical city planning or the
importance of emotions only we as humans
possess that deal with individual social awareness
yet are still mindful of issues facing the world. The
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program also rich in variety beyond the standard
lectures, with attractions like Pecha Kucha, a
Tokyo-born talkshow event featuring six young
representatives from art schools around the world,
and Directing Design, a dialog project featuring
three film directors: Charles and Ray Eames' son
Eames Demetrios, Gary Hustwit, director of the
documentary Helvetica, and Doug Pray, director of
Art & Copy. Over the course of the three days,
guests not only had the opportunity to take in the
wonderful creations and presentation abilities of
the speakers, but also to feel the power and poten-
tial of design and creativity in the truest sense, not
to mention share in a rich time that surpassed
boundaries of nation and genre.
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1995 Design Indaba 01

A roadshow in 1994 to canvas support from the
fragmented South African design community was not
met with the expected enthusiasm. The overwhelming
advice was not to take the project an inch further.
Nonetheless, against all objections, Interactive Africa set
about establishing a two-day conference for profession-
als who relied on design, held in Cape Town in February
1995. By all accounts, the first Design Indaba was a
runaway success.
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Design Indaba 1 Speakers:
Patrick Coyne, Herman Zapf, David Redhead, Jonathan
Baskin, Sophie Soveno etc.

1997 Design Indaba 02

The surprise income from the first Design Indaba was
invested in the second Design Indaba, which took place
in 1997, This time, a slightly less modest profit was
shown as the event had increased in scope.
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Design Indaba 2 Speakers:
Neville Brody, Julie Lasky, Brad Copeland, Nathan
Reddy, lan Sutherland etc.

1999 Design Indaba 03

The line-up of the third Design Indaba in 1999, which
included Lewis Blackwell, Terry Jones, Oliviero Toscani
and David Carson, positioned the Design Indaba as a
growing event on the international circuit.
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Design Indaba 3 Speakers:
David Carson, Lewis Blackwell, Ken Cato, Terry Jones,
Jen Dugan etc.

2001 Design Indaba 04

The fourth Design Indaba in 2001 refined its ideals by
promoting more discussion of issues relevant to design
in the service of communication. However, the fourth
Design Indaba also realised the need to grow its
audiences and share its insights with a general public
indifferent to good design. To these ends, the quarterly
Design Indaba magazine was launched in January 2001,
as well as the Design Indaba Trust and Design Indaba
Workshop Series.

History of Design Indab

1993-2010
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Design Indaba 4 Speakers:
Paula Scher, Nicolas Roope, Lewis Blackwell, Tom
Roope, Vince Frost etc.

2002 Design Indaba 05

With the additions made to the event in 2001, the fifth Design
Indaba became an annual mega-event in 2002. Government
and the private sector all sat up and took notice.
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Design Indaba 5 Speakers;
Andries Odendaal, Nadav Kander, Hans Bernhard,
Joshua Davis, Luba Lukova etc.

2003 Design Indaa 06

The sixth Design Indaba in 2003 was heralded by the
press as the event's coming-of-age. The Design Indaba's
reputation had gone beyond media presence, slipping
into South Africa's public consciousness. The event had
fulfilled its dream of positioning South African design on
the international circuit.
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Design Indaba 6 Speakers
Sir Terence Conran, Alan Fletcher, Stefan Sagmeister,
Neville Brody, Naoto Fukasawa etc.

2004 Design Indaba 07

The seventh Design Indaba in 2004 relocated to the
plush surrounds of Cape Town's International Confer-
ence Centre and saw the event grow up. And it was time
for further expansion and, in association with the Depart-
ment of Trade and Industry, the first Design Indaba Expo
was inaugurated.
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Design Indaba 7 Speakers:
Graham Warsop, Ross Lovegrove, Kenya Hara, Peter
Saville, Vince Frost etc.

2005 Design Indaba 08

By 2005 the Design Indaba brand had stabilised as a
cornerstone of South Africa's creative landscape. The
Design Indaba workshops continued to expose scholars
around the country to leading international designers, the
Design Indaba magazine continued to win awards, and,
each year, the number and calibre of speakers at the
event itself continued to increase. Following the runaway
success of the first Design Indaba Expo, the second
edition was refined and amplified even more.
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Design Indaba 8 Speakers:
Massimo Morozzi, Alison Jackson, Issay Kitagawa, Simon
Waterfall, Shin Matsunaga etc.

2006 Design Indaba 09

By the time of the ninth Design Indaba in 20086, the event
had not only confirmed its South African stature, but
consummately entrenched itself on the international
design calendar. This edition of the Design Indaba
exemplified the gradual shift of focus from graphic to
product design. The Design Indaba Expo continued to
grow in stature, attracting 15,500 eager local and
international visitors. An award for the Most Beautiful
Object in South Africa, chosen by a panel of Design
Indaba speakers, was introduced. Also Design Indaba 9
was also the first known carbon-neutral conference in
South Africa. The Design Indaba calculated the carbon
generated by the event and planted trees to offset it.
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Design Indaba 9 Speakers:
Andrew Makin, Janina Masojada, Hartmut Esslinger,
Shigeru Uchida, Taku Satoh etc,

2007 Design Indaba 10

Judged the best conference in the world by EIBTM in
Barcelona, The tenth edition of Design Indaba in 2007
was about upsizing. A record 2,664 graphic, fashion and
jewellery designers, as well as marketers, retailers,
architects, students and academics, attended the
conference.
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Design Indaba 10 Speakers
Brian Eno, Jasper Morisson, Daljit Singh, Jonathan
Shapiro, Keith Helfet etc.

2008 Design Indaba 11

In 2008, the Design Indaba Conference was sold out for
the fourth year running. Nonetheless challenged by
having to restructure its event to have Expo followed by
Conference, Design Indaba decided to see it as a strategic
growth point
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Design Indaba 11 Speakers:
Abott Miller, Paul Smith, Airside, Hideki Inaba, Shinichi
Takemura etc.

2009 Design Indaba 12

Leading international creatives have been unfolding new
worlds of possibility and inspiration at the annual Design
Indaba Conference since 1995. By attracting the world’s
brightest talent, Design Indaba has become a respected
institution on the creative landscape and one of the few
multi-sectoral events.
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Design Indaba 12 Speakers:
Ferran Adria, Javier Mariscal, Marcel Wanders, Rick
Valicenti, Nobumichi Tosa etc.

2010 Design Indaba 13

International All Stars from every discipline under the sun
have been showing off their inventive prowess at the
Design Indaba Conference since the first. The confer-
ence has become the playing field for the imaginative at
heart.
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Desgin Indab 13 Speakers:
Alejandro Aravena, Han Feng, Manabu Mizuno, Martha
Stewart, Michael Bierut, Wooster Cpllective etc.
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Ravi Naidoo
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Founder and managing director of the Cape Town, South
Africa-based media/marketing firm Interactive Africa. Obtained
an MBA at the University of Cape Town in 1994, founding Inter-
active Africa the same year. Currently works as the firm’s mar-
keting director. Also one of the co-founders of the non-profit
organization CITI (Cape IT Initiative) and Design Indaba.

Interview with Ra"i N a i [I 00

+81: What was the inspiration and process
behind the creation of Design Indaba?

Ravi Naidoo (RN): The inspiration was the political
changes in South Africa in the 90s, and the miracle
that was our first democratic elections in 1994. It
was life-changing and many of us were moved by
these epoch-making times to assist in the renewal
of South Africa. We chose to put creativity, innova-
tion and design on the national agenda as we
wanted to see a society developing that placed
store by ideas.

+81: It's been 15 years since your first event in
1995. In what ways do you think Design Indaba
has changed or grown?

RN: It's become bigger than we ever imagined...
And it's been transformed from being an event to
an institution — with year-round projects that
attempt to catalyse change in South Africa and
spark creative solutions to problems.

+81: How would you describe Design Indaba’s
role and raison d'etre in the international creative
scene?

RN: Design Indaba is unique in terms of its socio-
economic context, its location, its optimistic mis-
sion of “a better future, by design” and its cross-
sectoral celebration of creativity.

+81: Your speakers span various fields and come
from all parts of the world. Tell us a bit about your
standards and methods for selecting speakers,
as well how you research them.

RN: Yes, its part of what differentiates us, such that
you can hear a Chef or a Professor of Genomics at
Design Indaba. We celebrate creativity and innova-
tion wherever we can find it. So part of our method
is that we go to all continents every year in our
quest to meet the best creative exponents in the
world. It may mean a trip to Lima, Peru for Mistura,
the big gastronomic festival, or a visit to a university

campus in Oklahoma. We are equal opportunity
creative prospectors!

+81: Which of all the lectures up till now has left
the greatest impression on you?

RN: Many have and there have been hundreds,
which is why we're posting them all on the web over
the ensuing few months... to inspire a wider audi-
ence.

+81: Design Indaba is a bridge connecting all
forms of creative culture, as well as in a greater
sense South Africa and creative scenes across
the world. Is the role as a “creative hub” some-
thing you intended?

RN: Not really, as it has become a de facto national
creativity council. It's filled the vacuum that existed
and helped to become the glue that brings all these
sectors together, as opposed to the industry silos!

+81: What are the necessary elements of the hub
of a creative scene in your opinion?

RN: Four elements: a supportive government; a
vibrant creative industry, marked by competition
and rivalry; a good research and academic back-
bone; and legions of discerning customers.

+81: Every year, design conferences and events
around the world are growing larger and more
numerous. Why do you think this is?

RN: Yes, it's interesting. Back in 1994 when we were
planning our inaugural event, there weren't that
many, and we had never ever been to one, so we had
no frame of reference! Nowadays, every major capi-
tal or city has a design event and it's part of a trend
that many policy makers and business leaders have
noticed - that is, the growing contribution of the cre-
ative industries to the economy. It's only in the last
decade that landmark research studies have been
done on the value of creativity and design - so it's
become measurable and bankable.

South Africa > Japan
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